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CrnoBd noa6opku

advertising ‘aedvatalzin

peknama
The activity of telling people about products or services in order to persuade them to buy

The company spends a lot of money on advertising.
KoMnaHus TPAaTUT MHOIo eHer Ha pekKiaMy.

affiliate marketing /='filist 'ma:kitmy

NapTHEPCKNIA MapKeTUHT

A type of marketing where a company pays a commission to external websites or individuals
(affiliates) for sending customers or sales through their own marketing efforts.

Many bloggers earn money through affiliate marketing by promoting products in their posts.
MHorue 6J'IOFepbl SapaGaTblBaIOT Ha ﬂapTHépCKOM MapKeTuHre, peknaMmpya Toeapbl B CBOUX NMNOCTax.

bottom of funnel /botam av'fanalr (er)

HUXXHAA YaCTb BOPOHKU

the final stage of a sales or marketing funnel where potential customers are close to making a
purchase

We need to optimize our bottom-of-funnel content to convert leads into customers.
Ham HY>XHO ONTUMU3NPOBATb KOHTEHT HWXXHEN YacTun BOPOHKMN, YTOObI npespawiaTtb 1INOOB B KJIMEHTOB.

brand /braend/

6peHn
a type of product made by a particular company with a specific name

Which brand of shampoo do you prefer?
Kakylo MapKy LWaMnyHs Bbl npegrnoyntaeTe?

brand awareness /braend a'wesnass/

y3HaBaeMocCTb 6peHpaa
the extent to which consumers recognize a brand and are familiar with it

The company launched a campaign to increase brand awareness among young adults.
KoMnaHus 3anyctumna KaMnaHuio no noBbiWEHNIO Y3HaBaeMOCTU 6peH,u,a cpeon MOOAEXMN.

brand equity /braend ekwiti/

KanuTtan 6peHaa
the commercial value that a brand has because customers know and trust it

Strong brand equity allows companies to charge higher prices.
CunbHbIM KanuTan 6peH,|:|,a no3BondeT KoMNnaHnAaM yCtaHaB/IMBaTb 6onee BbICOKUNE LLEHbI.
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brand loyalty /brend bslti/

nosiNbHOCTb K 6peHAy
the tendency of customers to keep buying the same brand's products instead of switching to
competitors

Strong brand loyalty means customers will often pay more for a familiar brand.
CunbHas NosiNbHOCTb K 6peH,|1y O3Ha4aeT, YTO KJIMeHTbl HaCTO roToBbl MJ1aTUTb 00nbLUE 3a 3HAKOMbIN 6peH,EI,.

branding /braendmy/

6peHauHr
the activity of giving a company or product a particular name, design, or symbol to make it easy to
recognize and different from others

The company invested heavily in branding to stand out in the market.
KoMnaHus BnoxXuna 3HavynTenbHbIe cpencTtea B 6peHJ1VIHF, 4TO6bl BbIAENNTLCS Ha PbIHKE.

call to action o: t5 'zkjan

Npu3sbIB K A€MACTBUIO
a request or instruction to do something immediately, often used in advertising or speeches

The advertisement ends with a clear call to action: '‘Buy now!'
Peknama 3akaHuMBaeTcs YETKUM NpU3bIBOM K gencteuio: 'Kynute cenyac!'

Campaign kaem'pein

KaMnaHus

A planned series of activities designed to achieve a particular goal, such as winning an election or
advertising a product

The charity is running a campaign to raise awareness of poverty.

BnaroTBopuTenbHasa opraHn3auus NpoBOAMUT KaMmnaHMIo MO NOBbILWEHNIO OCBEOOMNEHHOCTU O Npobneme
6egHoCTN.

case study /kers 'stadi/
Kenc
a detailed examination of a person, group, or situation over time

We analyzed a case study of a successful startup.
Mbl npoaHanunanpoBanun Kenc ycnewHoro ctaprtana.

churn rate /tz:n rert/

KO9pPULIMEHT OTTOKA
the percentage of customers who stop using a company's product or service over a given period

The company reduced its churn rate by improving customer support.
KoMnaHua cHu3una KoadpdUUMEHT OTTOKA, YAYULWNB NOAAEPKKY KITMEHTOB.

yetanotherenglish.com



competitive analysis /ksm'petity o'naelasts/

KOHKYPEHTHbIV aHanu3
the process of studying competitors to understand their strengths, weaknesses, and strategies.

We conducted a competitive analysis to identify market opportunities.
Mbli npoeenn KOHKypeHTHbIVI aHanums, YTOObI BbIABUTb PbIHOYHbIE BO3MOXHOCTWU.

consumer /kan'sju:ma/

notpeé6utesnb
a person who buys and uses goods or services

Consumers are demanding more environmentally friendly products.
MoTpebutenn TpebyloT 6onee 3KONOrMYHbIX NPOOYKTOB.

content marketing /kontent 'ma:kitm/

KOHTEHT-MapKeTUHr
a type of marketing that involves creating and sharing useful content (like articles, videos, social
media posts) to attract and keep customers.

Many companies use content marketing to build trust with their audience.
MHormne komnanmm MCNONb3YIOT KOHTEHT-MAPKETUHT, 4TOObI 3aBOEBATH gosepue ayantopun.

conversion rate /ksn'vz:fan rert/

KO3 PULMEHT KOHBEPCUU
the percentage of people who take a desired action, such as making a purchase or signing up, out of
the total number of visitors or leads.

The website's conversion rate increased by 20% after the redesign.
KoaddunumeHT KOHBEPCUN canTa BblpoC Ha 20% nocne peam3anHa.

customer /knstsma/

KNNeHT
a person who buys goods or services from a business

The shop has many loyal customers.
B MarasyHe MHOro nocTOAHHbIX KJIMEHTOB.

customer acquisition cost /kistamar zekwrzifan kost/

CTOMMOCTb NMpUBNeYEHUs1 KNIMeHTa
the total cost of getting a new customer, including marketing and sales expenses.

The company reduced its customer acquisition cost by optimizing online ads.
KoMnaHusa cHu3una CTouMocCTb npumenevyeHNa KJiMeHTa 3a CYET oNTUMM3aLUN OHHaVIH-peKﬂaMbI.

customer journey /knstsms 'dzz:ni/

NyTb KNMEeHTa
The complete experience a customer has with a company, from first contact to after-sales service.

The company redesigned its website to improve the customer journey.
KoMnaHus nepepaboTana cBon Be6-canT, YTOObI YyYLINTb NYTb KIIVEHTA.
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customer lifetime value ‘kastoms 'larftaim 'veelju: @

No>XXUM3HeHHasa LeHHOCTb KJ/IMeHTa

the total amount of money a customer is expected to spend on a company's products or services
during their entire relationship with that company

The company increased customer lifetime value by improving its loyalty program.
KomMnaHus yBennyunna NoXXN3HeHHy UeHHOCTb KJIMeHTa, yny4dlwnB nporpamMmmy noarbHOCTU.

digital marketing /didzitl 'makitny/
LUMPpPoOBON MapKETUHT
the use of the internet and digital technologies to promote products or services

Many companies invest heavily in digital marketing to reach a wider audience.

MHoOrvne KoMnaHuM BKNagblBaloT 3HaYMTENbHbIE CPEACTBA B LMOPOBON MAapPKETUHT, YTOObl OXBaTUTbL 6onee
LUMPOKYIO ayauTopuIio.

direct mail /darrekt 'merl/
DUpEeKT-Menn
Advertising material sent by post to people's homes or businesses.

Direct mail can be an effective way to reach local customers.
OupeKT-Menn MoxeT 6bITb 3PPEeKTUBHLIM CNOCOOOM OXBaTa MECTHbIX KIIMEHTOB.

email marketing /i:merl'ma:kitm/

email-MapKeTUHr
the practice of sending commercial messages to a group of people using email

Email marketing is an effective way to reach customers directly.
Email-MapKeTUHI — 3T0 apPeKTMBHbIN CMOCO6 HANPSAMYIO CBA3ATbCA C KIIMEHTAMMU.

event marketing /rvent mackitin/

MBEHT-MapKEeTUHr
Promoting a product or brand by organizing or participating in events.

Event marketing helps companies connect with customers face-to-face.
VIBEHT—MapKeTI/IHF rnomMoraet KoMmnaHmnam 06LLI.aTbCﬂ C KJIMEHTAaMMU JTUYHO.

guerrilla marketing /gs'rils 'mazkitmny/

NnapTU3aHCKUA MapKEeTUHr

An unconventional and often low-cost marketing strategy that aims to get maximum results through
surprise, creativity, and interaction, rather than traditional advertising.

The startup used guerrilla marketing by projecting ads onto buildings at night.
CtapTan ucrnonb3oBan NapTU3aHCKMN MapKETUHT, MPOeLMpys PeKIaMy Ha 30aHNSA HOYbIO.
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inbound marketing 'Inbavnd 'ma:kitin

BXOASALLUIA MapKeTUHr

a marketing strategy that attracts customers by creating useful content and experiences tailored to
them, rather than interrupting them with ads.

Inbound marketing focuses on creating valuable content to draw people to your brand naturally.

BxomsLmim MapkeTUHr GOoKyCMpyeTcs Ha CO34aHUN LLEHHOIO KOHTEHTA, YTOObl ECTECTBEHHbIM 06pa3oM
npvBeKaTb Niofel K BalleMy GpeHay.

influencer marketing 'nflusnss 'maskitm

MapKEeTUHI BIIUAHUSA
A type of marketing where companies pay popular people on social media to promote their products.

Many brands use influencer marketing to reach younger audiences.
MHoruve 6peHabl UCNOMb3YIOT MapPKETUHTI BIIMAHUS, YTOBLI NPUBIIEYb MOTOAYI0 ayAUTOPUIO.

key performance indicator /ki: ps'f>:mans ‘mndikerta/

Knio4yeBoMn nokasartesnb 3pPEeKTUBHOCTU
A measurable value that shows how effectively a company or organization is achieving its main goals.

The company uses customer satisfaction as a key performance indicator.
KomMnaHus ncnonb3yeT yaooBNeTBOPEHHOCTb K/TIMEHTOB B Ka4eCTBe K/lo4YeBOro nokasarensa 3¢¢EKTVIBHOCTI/|.

landing page /Izndim perds/

uenesasd cTpaHuua
A web page that a person reaches after clicking a link, often designed for marketing.

The landing page for the new product includes a sign-up form.
LleneBad cTpaHuL,a HOBOIro NpoaykKTa BKo4aeT GopMy peructpaumnm.

lead generation 'ii:d dzens'rerfon

reHepauua nuoos
the process of finding and attracting potential customers for a business

The company invested heavily in lead generation through social media ads.
KoMnaHus BrioXuna aHauynTeNbHbIe cpencTBa B reHepauunio nMaoB vYepes pekinaMy B COLMallbHbIX CeTaX.

market research ‘ma:kit rr'ss:t]

MapKeTUHroBsoe uccrneposaHune
the activity of collecting information about what people buy and why, to help a company sell more
products

The company conducted market research before launching the new product.
KoMnaHua npoBena MapKeETUHIOBOE UCCefoBaHWe nepem 3anyckoM HOBOIO NPoayKTa.

market share /ma:kit fear/

[ons pbiHKa
the percentage of total sales in a market that a company or product has

The company's market share has increased by 5% this year.
[ons pblHKa KOMMNaHuW Bblpocsa Ha 5% B 3TOM rofy.
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marketing /ma:kitin/

MapKeTUHr
the activity of promoting and selling products or services, including market research and advertising

The company invested heavily in digital marketing.
KoMnaHus BrioXuna aHauynTeNbHble cpencrtea B LLVIdeOBOVI MapKeTUHr.

marketing funnel /ma:kitm fanal/

MapKeTUHroeasi BOpOoHKa
A model that describes the journey a customer takes from first learning about a product to making a
purchase.

The marketing funnel helps businesses understand how to convert leads into customers.
MapKeTVIHI'OBaﬂ BOPOHKa NoMoraeT KoMnaHAM NoHATb, KakK rnpeBpalLatb INO0B B KJTMEHTOB.

marketing mix /ma:kitiy miks/

MapKeTUHr-MmmKc
The set of controllable marketing tools that a company uses to achieve its marketing objectives in a
target market, often summarized as the 4Ps: product, price, place, promotion.

The company adjusted its marketing mix to better appeal to younger consumers.
KoMnaHus ckoppeKTupoBana CBOM MapKETUHI-MUKC, YTOOLI TyYlle npuBiedb MOogbiX NnoTpebutenen.

marketing plan /ma:kiti plaen/

MapKEeTUHIOBbIM NJ1aH
A detailed document that outlines a company's overall marketing efforts, including goals, strategies,
and actions to promote products or services.

The company's marketing plan includes a budget for online advertising and social media campaigns.
MapKeTVIHI'OBbIVI nnaH KoMMNaHuM BKOYaeT 6loaykeT Ha 0Hna17|H-peKnaMy M KaMlMaHWn B couunalbHbIX CETAX.

marketing strategy /ma:kitm straetadsi/

MapKeTUHrosasi cTpaterusa
A plan of action designed to promote and sell a product or service, including market research,
advertising, pricing, and distribution.

The company developed a new marketing strategy to reach younger consumers.
KomMnaHus pa3pa60Tana HOBYIO MapKeTUHIroBylo CTpaTeruvio ona npmenedyeHna Monoabix nOTpGGMTeneVI.

media kit /mi:dis kit/
Meaua-KuTt
A package of information about a company or product, given to journalists.

The startup prepared a media kit for the launch event.
CTtapTan nogrotoBun Megua-KuT ansg MeponpusaTnus rno 3anycky.
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middle of funnel 'mid.slsv'fan.al @

cepegviHa BOPOHKU
the stage in a sales or marketing process where potential customers have shown interest and are
being nurtured toward a purchase decision

We need to improve our content for the middle of the funnel to convert more leads.
Ham HY>XHO YNY4YLWNTb KOHTEHT A4 CepeinHbl BOPOHKMWU, YTOObI KOHBEPTUPOBATb 6onblue nnpoB.

outbound marketing /astbasnd ‘makitim/

UCXOASALNIA MaPKETUHT
A marketing strategy where a business actively reaches out to potential customers through channels
like TV ads, cold calls, or direct mail.

Outbound marketing includes tactics like telemarketing and print advertising.
Mcxopawmm MapKeTUHI BKJIlOYaeT Takne MeToabl, KaK TefileMapKeTUHrr n ne4vyatHada peknama.

pest analysis /pest snzlasis/

PEST-aHanu3
A framework used to analyze the external macro-environmental factors affecting an organization:
Political, Economic, Social, and Technological.

The company conducted a PEST analysis to identify opportunities and threats in the market.
KoMnaHusa nposena PEST-aHanus, 4Tobbl BbIABUTb BO3MOXHOCTU U YIrPO3bl HA PbIHKE.

place /plers/

MecCTO
a particular position, area, or location

This is a great place for a picnic.
OTO OTNINYHOE MECTO AJ1a NUKHKUKA.

positioning /pa'zifanin/
nosuumoHnpoBaHue
the way a product or brand is presented to customers to create a certain image in their minds

The company's positioning as a luxury brand helped it attract wealthy customers.
|_|03VILI,MOHI/IpOBaHllle KOMMaHUM Kak JNIOKCOBOIo 6peH,|:|,a MOMOr/o en npuenedb COCTOATENbHbIX KITMEHTOB.

press release /pres riji:s/

npecc-penus
An official statement given to journalists to announce news.

The company issued a press release about the new partnership.
KoMnaHua BbinycTUa npecc-penms3 o HOBOM MapTHEPCTBE.

price /prais/

LeHa
the amount of money you must pay to buy something

The price of petrol has gone up again.
LleHa Ha 6EeH31H CHOBa BblpoOCha.
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product /prodakt/

npoaykT
something that is made and sold, especially in large quantities

They launched a new product last month.
B npowsioM MecqaLle OHU BbINyCTUNN HOBbIN npoaykKT.

promotion /pra'maufan/

noBbillEeHNE
a move to a higher rank or job; advertising or publicity for a product or cause

She worked hard and finally got a promotion to team leader.
OHa ycepHOo Tpyaunacb M HaKOHEL, Moyyunsna NoBbILWEHWE [0 PYKOBOAUTENS KOMaHObI.

promotion mix /pro'msufan miks/

KOoMneKkc npogBu>xeHusd

The specific combination of promotional methods (advertising, sales promotion, public relations,
personal selling, and direct marketing) used to achieve marketing goals.

The company's promotion mix includes online ads, in-store discounts, and a PR campaign.
KomMmnnekc npoaBMm>xXeHna KoMnaHMn BKo4YaeT OHJ'IaVIH—peKJ'IaMy, CKUOKM B MarasmHax n PR-kamMnaHuio.

public relations /pabiik rrlerfanz/

CBA3U C O6LLECTBEHHOCTbIO
The activity of managing how the public sees a company or person.

She works in public relations for a large corporation.
OHa paboTaeT B chepe cBA3EN C 06LEeCTBEHHOCTBIO B KPYMHOWM KOpropaLumn.

referral /rrfs:ral/

HanpaB/ieHne
the act of sending someone to a specialist or another doctor for treatment

The doctor gave me a referral to a cardiologist.
Bpay pan MHe HanpaBneHne K Kapgauosnory.

retention /rrtenfon/

yaep>xaHue
the act of keeping something or someone

The retention of talented employees is a priority for the company.
YoepXaHue TanaHTIMBbIX COTPYAHUKOB ABMSETCA NPUOPUTETOM A5 KOMMaHUU.

return on investment /ri'ts:n on in'vestmant/

OKYyMaeMoCTb UHBECTULIUIA
The profit or loss from an investment relative to its cost, usually expressed as a percentage.

The company expects a high return on investment from its new marketing campaign.
KoMnaHua oxxmnpaeT BbICOKOM OKynaeMocTh MHBECTULUI OT CBOEN HOBOW MapKeTI/IHFOBOﬁ KaMrnaHun.

yetanotherenglish.com



search engine marketing /s3:tf 'end3in 'ma:kitin/

MapKeTUHr B NIOUCKOBbIX CUCTEMaX

the practice of promoting a website by increasing its visibility in search engine results pages, mainly
through paid advertising and optimization.

Search engine marketing includes both SEO and paid search ads.
[MonckoBbIN MapPKEeTUHI BKJTIOYaeT KakK SEO, Tak un nnaTHble MOUCKOBbIE ob6bsABNEHUS.

search engine optimization /ss:t|'endzin pptimarzeran/

nonckKkoeasa ontuMn3auunsa

the process of making a website more visible in search engine results, usually by using specific
keywords and improving content.

Our company hired an expert to improve search engine optimization for the website.
Hawa koMnaHusa HaHana cneunanmcTa ans yny4duweHuna MOWUCKOBOWM OoNnTUMN3aunun canTa.

social media marketing ‘ssufs! 'mi:dia ‘makitin
MapKeTUHr B coLunalbHbIX ceTax
the use of social media platforms to promote products or services and connect with customers.

Many companies invest heavily in social media marketing to reach younger audiences.

MHorve KoMMnaHuy BK1aOblBalOT 3HAUYUTENbHbIE CPELACTBA B MAPKETUHI B COLMAIbHBIX CETSX, YTOGbI OXBAaTUTh
MoOJIofyi0 ayaUTOpHUIO.

sponsorship /sponsafip/
CMNOHCOPCTBO
Financial support given by a company to an event or person in exchange for advertising.

The athlete secured a sponsorship from a sports brand.
CnopTCMEH Nony4ua CNoHCOPCTBO OT CMOPTUBHOIO 6peHaa.

swot analysis 'swotsnzlssis

SWOT-aHanus
a method for evaluating the Strengths, Weaknesses, Opportunities, and Threats involved in a business
or project

We conducted a SWOT analysis to identify our competitive advantages.
Mebl npoBenu SWOT-aHanns, 4Tobbl onpenenuTb Halm KOHKYPEHTHbIE NpenMyLLecTBa.

target audience ‘ta:git 5:disns

uenesaqa ayoutopusa
the specific group of people that a product, advertisement, or message is aimed at

The target audience for this video game is teenagers aged 13 to 18.
LleneBas ayoutopus aTon BUAEOUTPbl — NOAPOCTKM OT 13 0o 18 neT.
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targeting /ta:gitin/
TapreTuposaHue
the act of directing marketing or advertising at a particular group of people

Targeting allows companies to show ads only to people who are likely to buy their products.
TapFeTI/IpOBaHllle no3BondeT KOMMNaHnAM NoKa3biBaTb PEKJ/TAMY TONIbKO TEM, KTO, BEPOATHO, KYNUT NX TOBapbl.

testimonial /testrmauvnisl/

pekoMeHaaLUud
a formal statement about someone's character or abilities, often given by a former employer or teacher

She provided a glowing testimonial from her previous boss.
OHa npepocTaBuia 61ecTALLY0 PEKOMEHLALMIO OT CBOEro NpenbiayLero HayanbHuKa.

top of funnel top sv 'fanal @

BepXHAA YaCTb BOPOHKU

the initial stage of a sales or marketing funnel where potential customers first become aware of a
product or service

We need more content to attract users at the top of funnel.
Ham HY>XHO 60onblle KOHTEHTA N4 npmenevyeHnd rnosib3oBaTeNnemn Ha BepxXHEeM ypoBHE BOPOHKW.

trade show /trerd fsu/

ToproBsas BbiICTaBKa
An event where companies in a specific industry show their products and meet customers.

They launched the new software at a trade show in Las Vegas.
OHM 3anyCcTMAN HOBOE NporpamMMHoe obecrnevyeHne Ha TOpProBon BbiCTaBKe B Jlac-Berace.

unique selling proposition /ju:ni:k 'selm prop.szif.an/
YHUKaJIbHOE TOproBoe npepsioXxxeHune

a feature or benefit of a product or service that makes it different from and better than competitors'
offerings.

The company's unique selling proposition is its 24-hour customer support.
YHuUKanbHoe TOpProeoe npennoXXeHne KoMnaHMm — KpyrnocytToyHaa nogonep>kka KJineHToB.

value proposition /vzlju: prop.szi.an/
LLeHHOCTHOe npeannoXxeHune
A promise of value to be delivered to customers, explaining why they should buy a product or service.

The company's value proposition is based on high quality and fast delivery.
LleHHoCcTHOe npenno>xxeHne KOMNaHMM oCHOBaHO Ha BbICOKOM Ka4yecTBe U 6bICTp0VI OOoCTaBKe.
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viral marketing /varrsl 'ma:kitin/

BMPYCHbIA MapKeTUHI
A marketing strategy that uses social media and other online platforms to spread a message quickly,
like a virus.

The company used viral marketing to promote its new product, and the video was shared millions of
times.

KoMnaHusa ncnonb3oBana BMpyCHbIﬁ MapKeTUHI ona NnpoaBn>XeHnda cBoero HoOBoro nNnpoaykKTa, n Buaeo 6bIno
pacnpocTpaHeHO MUINTNOHbI pa3.

word of mouth /ws:d sv'mave/

capadaHHoe paguo
Information spread by people talking, not through advertising.

The restaurant became popular through word of mouth.
PecTopaH ctan nonynsapHbeiM 6iarogapsa capadpaHHOMY pagmo.
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Yek-rimcT camMmornpoBepkm

3aKpol NpaBylo KOMOHKY, BCMOMHW MepeBo — OTMETb BblyUYeHHOE.
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MapKeTUHIroBas cTpaTerus
Meoma-KuT
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OKYMaeMoCTb UHBECTULUI
MapKETUHI B MOUCKOBbIX CUCTEMAX
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MapPKEeTUHTI B COLMaNbHbIX CETAX
CMOHCOPCTBO

SWOT-aHanms
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capacdaHHoe paano
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